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Openess is in our DNA
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Openess is in our communication
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Since 2010 Openess is in our global tagline
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Openess is not a common shared value
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And people over estimate how open they are
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Being always on, may even be making your world smaller

- 002000
Millennials don’t know how to
have friends

a Meet Walter Piper, 28, bioengineering student

@ He has a girlfriend and +300 friends on
facebook

& Yet no-one to hang out with

alter Piper had 300 Facebook friends but no real buddies in NYC, so he signed up for
in .

W.
gofindfriends.com
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Methodology

PANEL = Beautifeye Social Visual Intelligence Platform
CREATION - Participantsd I nstagram pages crawled
.. I I W
500 participants to harvest their last 300 posts (images
and text)
Male

Data analysis undertaken,
employing a combination
of quantitative analytics
(drawn from image meta
data) and qualitative
appraisal of visual themes
and accompanying text

LDA (18-21) to 35 years

From U.S.A, Brazil, U.K.,
Vietnam or South Africa

Active Instagram users
(post at least 1x a week)

\ g
f N
Beer consumers
(relevant recent post/s) Multiple hashtag searches combined
- o to surface images showing
Instagram bios ) oopennesso. Addi tional i mages al so
suggesting doplencd sourced from outside the Panel to
outlook _ augment data set.
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|dentifying the needs that drive men to openess
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Without | ooking for it, we found Ma:

Self-
transcendence

Spirituality > integrity

Self-
actualization

Refresh ourselves in the beauty of our
surroundings > Intimacy

Chase knowledge > openness to

Make the most of my abilities > generativity

Cognitive .
experience
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EXxploring openess (on Instagram) is to explore the routes to growth

Self-
transcendence

Spirituality > integrity

Self-
actualization

Refresh ourselves in the beauty of our
surroundings > Intimacy
Chase knowledge > openness to
experience

Make the most of my abilities > generativity

Cognitive

Social

Belonging

Consistency
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https://www.instagram.com/p/BLB9Lpejo9s/?taken-by=jimmy_lucky13
https://www.instagram.com/p/BKwANCzDiMc/?taken-by=sprocket_matt
https://www.instagram.com/p/BI7ttJUBGQf/?taken-by=david.ray93

